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Communication - PR Year-round PR from April 2024

Our Include a Charity campaign (7 months) generated 23 pieces of
coverage with an audience reach over 21,560,000 Australians across
print, broadcast and online coverage.

Key media placement for Include a Charity Week included organising 23 21.5m+
spokesperson and case study interviews with Nine.com.au, Business ‘
News, ABC Wide Bay, HR Leader, Financial Standard and SMSF Adviser.

Pieces of coverage Audience Reach

It was also extensively covered by charity and senior publications,
including The Advocate, F&P , DARE and Australian Senior.

The PR campaigp .in the lead up to and during the week engaged a 100% 95%
number of charities like Cottage by the Sea and Peter Mac Alfred

Foundation, UNHCR, Cerebral Palsy Alliance, MS Plus, and Children's Incl. an Include a
Medical Research. Positive Sentiment Charity

Spokesperson

The earned coverage achieved had a 95% inclusion of Include Charity
spokespeople, including international guests Dave Smith from Heaton
Smith Group, Helen Beeby — Campaign Director at IAC, Katherine Raskob,
Chief Executive of Fundraising Institute Australia and Rohani Bixler,
Principal Lawyer at Olivetree Legal.




GIFTS IN WILLS | AUGUST 23, 2024

Include a Charity Week looms, and the campaign is

T
striking a chord
FUNDRAISING & PHILANTHROPY
: include arfty launched, bequest revenue has more than doubled and accounts for a quarter of all fundralsing in Austratic.

FS
LEADER S?/tper The Journal of Superannuation Management

By Helen Beeby

EINANCIAL
STANDARD

A role that has purpose: Retention and talent attraction in the charity
sector

Respecting your wishes: [
A look inside : Advocate°
superannuation death
nominations

Kace O'Meill 6 minute read SHARE THIS ARTICLE %

Not-for-profit sector news, views and issues | May 8, 2024

FUNDRAISING

Closing the fundraising
moved into your first home, leaving your mum v 3 g 3y kill
childhood residencs. skills gap

The nation's peak body representing professional
You have ed a binding death benefit nomination g your superannuation to your mum, but aisers, Fundraising Institute Australia (FIA),

have not made a Will ___ after all, who needs a Will a has called on the federal government to officially

Mary's giving away $25,000 when she dies - and
she wants other Baby Boomers to do the same

G By Maddison Leach | 131

recognise "fundraiser” as a skilled occupation.

HEARTS AND MINDS

September-October 2024 / $9.95

D A R E Eldvocate
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The time of your life

Australians are encouraged to
‘Be the Spark’ for this year’s
Include a Charity Week

Gen X has the willpower charities need

Posted on 28 Aug 2024
By Ashley Rowthorn, CEQ, Legacy Futures

~

E SENIORS

HEALTH

Call to include a charity in your Will

A

0
WIDE BAY

Heli) leave a legacy of kindness

Speaking on the initiative, Helen Beeby, Campaign Director. Include a Charity (IAC), say

humans,

the answer

iife ing futu s ount fo o n s o oredl

tackitatoe ¢ the Fundimising

Imrate of Auseraia says leaviag ke sty legacies go towards resesrch
2.5 0 chariy i your vl e new medicaltreatoents.

Australia and Include a Chari

“This shows how many peaple made this important cammitment, and we want it to become the
al Wow 10 8017
norm for body. Inclu gift in your will sig our dedication to ca a
ch. nurturing t P P
ing vulnerable communities, or preserving the environment. care abous beyonsd your letone,” it
she sy, s ook the same s il ever make,” she say, adcing 10/50% o it n il poople



Include a Charity Week Results - Digital

1.6m 364,002
Social media sprint starting in August 2024 — into IAC week — Lr:ferszs;ck’r;gcmss e Ve

and until end of September LinkedIn

e The campaign exceeded 90% of set KPIs for the campaign.
- i 1.04% 90%
* Most significantly, the campaign crossed 1.6 million
impressions and over 12k visits to the campaign landing page — LinkedIn s memeE
100% above the campaign benchmark. engagement rate across the

campaign

e Strong awareness and consideration successes among core
target audience with both video views and Avg CTR - 67% and

122% above their benchmarks. IAC Website Landing Page — 12K Visitors

Top Performing Top Performing
e LinkedIn has carved itself as a key thought leadership channel FllEEE Ad (LinkedIn)
for IAC with this year's campaign seeing great engagement
from both business professionals but also IAC and FIA member

organisations.




Include a Charity Week Results - Digital -

«Include A Charity i N2
=% Sponsored

Grow.a Legacy of Change

Social media sprint starting in August 2024 — into IAC S
week — and until end of September S 4 . b
'::‘%é i Be The 81551']<
 The top performing ads across both Facebook and LinkedIn —_—
were carousels, showing the value of this format in driving T
more engagement as it occupies more real estate on people’s B

Wook 2024

screens and allows us to lean on a stronger storytelling
approach compared to a video or static ad.

——
* Unlike last year, bulk of clicks and engagements this year gm‘xumzwmmmww
were driven by the older demographic for both the awareness r—
and engagement campaign. Celebrate the wifl can continue
powerof eaving a - |
 As aresult, we pivoted strategy for the remarketing campaign E "

to only target the older demographic.

Wy

Be The Spark

Include A Charity
Week 2024







JAC Week Campaigns

Sandra Rosano, Grants & Bequests Officer
Villa Maria Catholic Homes
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VMCH History
Bequest Program
The Lunch

Showcasing Good Works in Action
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_Fawkner
tellowship

| uncheon

Supporting our mission

12 September 2024



Luncheon

12 September 2024

65 Guests



Ar

services




" \:
e T \ L
Aol 2 *A@Z" R AP AR SERG Ol

Gifts in Wills Impact
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JAC Week Campaigns

Jess Avery, Relationship Manager
Sydney Children’s Hospitals Foundation
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CAMPAIGN DURATION 1 Aug - 16 Sept

FOCUS
* Increase engagement & awareness ACQUISITION OVER CAMPAIGN PERIOD

* Acquisition of new supporters to PG

FY25 x49 vs FY24 x30 + FY23 x26

1 AUG -16 SEPT

'6 i S-ydnuy INCLUDE
Children’s A CHARITY

SCHF i ey 2 29

O R '.f'x;;.-. PRy, | N TRl ¥
: .

’ () }'. .“ s .\": .?.:\.‘:: : v_ 1 ";':' f s .'. _T,\"'.:_-. PRospEclls ENQU'RE Rs
2 - 8 September

A gift in your Will can help
shape the future of kids’ health

4
INTENDERS

Fundraising
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;?: =,  GAUSE + CAMPAIGN NARRATIVE
o UNKNOWN, PROSPECTS +
ENQUIRERS

INTENDERS + CONFIRMED - Prototype (mock site tours) for stewardship

The redevelopment of Sydney Children's Hospital Randwick + Coen, Gabriele-de Vries
syndrome

A bold vision for
children’s health

A bold vision for in Western Sydney

children’s health

Fundraising

FI A / Institute

Australia
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ACQUISITION + ENGAGEMENT BY SOURCE -

OTHER KAN SM GOOGLE EDMS PIFS ONLINE TOURS MAIL TTL
WILLS

PROSPECTS 1 1 2
ENQUIRERS 28 1 29
INTENDERS 3 1 4
CONFIRMED A 1 1 8 1 15
RESPONDED 6 21 19 46
ATTENDING 14 14
RTS 138 138
PHONE 70
DONATIONS $545
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CAMPAIGN ASSETS

X2 edms: sent 2 & 9 Sept Regular Giving newsletter
x2 malil letters: sent 1 Aug Pald advertising

Paid (12/8-16/9) + NTERNAL - The Movement
Organic social media (2/9) (staff newsletter)

SCHF PG + GH Webpage INTERNAL — Lunch & Learn

updates

SCHF e-signature * Mock site tours x2:
Westmead

INCENTIVES
* Free Online Wills offer via Gathered Here

* Free Information Packs - soft + hardcopy
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EDM1 - 2 Sept

Hospitals
Foundation

2 - 8 September

A gift in your Will can help
shape the future of kids’ health

Dear Jeasica

Sydmey Chidren’s Hospitels Fourdation (SCHF) i proud 10 ance 2gain be participating in /aclude o Chanity
Week - Be the spark - brighten tomorrow through a gift in your Wil this week (2 - 8 September
Include o Charity Week is 8 netiorwide, ansual sacisl change movement thet highlights the significance of

nchuding 2 chentable gift in your W

At SCHF, we are honoured to pley 8 pivotel role in this movement, witnessing firsthand the profound mpact
T iegacies, from individusls like you, can have an the lives of sick children. Every day, children face
daunting health chalienges, from manageable conditions to rare and complex disesses ke Gabriele

syndrome, affecting children Ske Coen
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Hospitals
Foundation

2 - 8 September

A gift in your Will can help
shape the future of kids’ health

Dear Jessica

Last week, | wrote and shared with you the incredible impact of leaving a g«ft in your Will to Sydney

Children's Hospitals Foundation (SCHF), | intraduced you to young Coen, who bravely faces the challenges
of Gabriele-de-Vries syndrome. | shared how your decision to leave a gift in your Will can directly support the
specialised care and picneering research essent t children like Coen who are confronting urgent he.
challenges
oNCe Again to consider making this visionary gift. It costs nothing now but ds the promise of
ck ch on
While Include a Charity Week has ended, there is still an opportunity for v o create your free W

with our partner, Gathered Here. Your legacy has the power to shape the future o

Learn More

Thank you for your thoughtful consideration and ongoing support

children’s health

Together, we can continue to provide the very best care and opportunities for all sick children, always

Anne

Anne McFadden

Director of Planned Giving

Fundraising

FI A Institute

Australia



Mail letter (Pack 1)

* Sent to x6k supporters

Personalised letter, Gathered Here offer, personal | 0 W ) | cnheethupethe
information form, reply-paid envelope, fridge magnet ‘ ot S

PERSONAL INFORMATION FORM
Thank you for taking the time to update your Personal Communications Preferences. Please romplete
this form (in BLOCK LETTERS) and return via the reply-paid erwelope pravided. Your communication
preferences are Fpportant to us. All contact information you provide s strictly private and will remain
confidential You can view ouf privacy policy ot www.schi org.au/privacy-policy

CONTACT & COMMUNICATION DETAILS
Salutation; Nr I—l A‘P}Ll Ms —] Mizs j D';J Othes —J
Given Name: —__Family Name:

Street Add Suburb:

Lrot 248 78 A

J P Pag e, > State: _ __ Postcod Date of Birth:
st b K, e ' . Preferred phone number: £mail: _

Preferred method of contact: "tick alf thet opply
.. - Ny - Com ™ - — =
a N - " -
5 by 204 . s s e ¥ e "~ Mail L] Phone i} Ermail ]
o M0 MKy LN P B P S
2 - Mg g e g, ™
vt o o ot WP Sy arvoush W e e, e e YOUR PLANNED GIVING PREFERENCES
“wunnmn’aml“ o rigen tomont v e Ny gy e, S Gifits in Wills are one of the mass valued gifts to SCHF. Knowng that someons has planned for the future
2  ieghede s Chasity Woek v A . N . of our sickest kids is heart-warming and we are truly grateful If you have left a gift or are considering
"-';: .—:-....a-----ﬂ“"" Jeaving 2 g7 In your WHL, we would Jove 1o know, It Is important to SCHF that we koep you up to date
! and you have the opportunity to see the diference your gift will make in the future,

~r | Rave alroady included SCHF in my Will
| am considering mchuding 3 gift 10 SCHF in my Wil

Send me an infarmation pack to learn more about eaving a gt to SCHE in my Will
]
L_Other:

1f you would like moee mlormation of have any gueries, please contact our Planned Giving
Team on plannedgivingschf orgau or 1800 770 122 or vist www.schf.orgau/gift-in-will

e < All in for kids' health
Al in for Was hoalt
e i Derug Country 1800770 122

Ml Locked Gag 9002 WM org w
Waabrwud NSW 2130 Astraie RN T O GT)

Fundraising
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Mail letter (Pack 2) - Mock Site Tours

Fundraising

//\\\§ INCLUDE FIA Institute
@? A CHARITY Australia




Social Media Paid FB ads

» Best performing LEAD GEN ad = Download

Enquirer Pack: x21 out of x28 leads

e  Out-performed previous Lead Gen campaigns
due to design + appealing Enquirer pack
e Future SM approach =run lead gen ads

throughout the year

. Future IAC SM ads to focus on

traffic/Awareness

e Continue running Search, Paid Google ads

as good source of traffic to GH

////@)\& INCLUDE

- ACHARITY

Best performing LEAD GEN
FB ad =21 out of 28 leads

pipy  Sydney Chidren's Hospitals...

........

When you include a gift in your Will to SCHF,
you're investing in both the frontline and future
health of kids

include a Chanty Week (2-8 September) Is
coming up, and through our online Wills provider
Gathered Here, you can write your Will cnline for
free and join our wonderful Movement of Many

If you're considenng writing your Will, download
our comprehensive Enquirer Pack to discover
how leaving a gift in your Will can contribute to
shaping the future generations of kids' heaith.

OSES
Chédseny
SCHF =+
Fourdation

Download
our handy
Enquirer

Pack

' ;,"* INCLUDE
¥ ACHARITY

FORM ON FACEBOOK

Download our handy enquirer |' DOWNLOAD |
pack today? = ;
o o "' 36 1 comment

Best performing TRAFFIC
FB ad = 2027 clicks

vwens Sydney Children's Hospitals
SEHT - Foundation

Even a small 1% gift in your Will to SCHF can
significantly impact the future of kids' health.
.See more

OVSEP 4 INCLUDE

A A CHARITY

2 - 8 September

A gift in your Will
can help shape the
future of kids’ health

gatheredhere.com.au

Include a Charity Week

Fundraising
Institute
Australia

FIA



KEY LEARNINGS

. Audience: Dataro GIW rank to be key reason for inclusion (high response rate for mail and email)
. Social media: Focus on maintaining traffic/awareness

. EDM: Increase engagement and average open rate from 33%

. Paid Google ads: Continue running as good source of traffic to Online Will pages

. Stewardship: Introduce a 1:1 strategy for supporters with a Dataro GIW ranking <1k that engage with the

campaign

. Campaigh messaging: focus on patient story, encourage GIW + educate audience on WHY it's important

to make a Will

. Design: review assets that could be enhanced with stronger design focus

7 "\ INCLUDE R e
@) A CHARITY Australi



JAC Week Campaigns

Adam Herodotus, Head of
Partnerships, Gathered Here

7"\ INCLUDE
@)\ﬁ\ A CHARITY




¥ gatheredhere

Gifts & Online Wills
during |IAC Week
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¥ gatheredhere

&l Free online wills
@ Custom-branded wills
[I] Gift management software

6 Bequestor acquisiton

9 Legal & probate services

World Vision 'i

Cancer
Council

Arthritis

QUEENSLAND

% Brightwater

Trusted by 700+ NFPs

w {fi\) UNHC
WIWEY the un netugee Agency

Black Dog T
Institute

Beyond
Xy &

CareFlight

2
DISASTER RELIEF Stro ‘em'}

AUSTRALIA FOUNDATION

agl™
* THE KIDS' CANCER PROJECT
Sence Salutans bl

AUSTRALIAN
CONSERVATION
FOUNDATION

SecéndBite

Ending Waste. Ending Hunger.

Animals
SUPPORTACT Australia

for a kéinder world

®)

RMHC

McGrath
Foundation

L}
=t
'.‘ Carbon Positive
Australia

PRIDE
( FOUNDATION
AUSTRALIA

ACME

stralln Childrent
Music Faurditicn

THE
@ LOST DOGS
HOME

Guide Dogs.

Neuro Wellbeing

CLIMATE
COUNCIL

catholic
mission

UN i3}
WOMEN E3

AUSTRALIA

&

g g8

unicef @&
for every child

GREENPEACE

#® RMIT

UNIVERSITY

plunket

whanau awhina

@Ju ALL SAINTS'
COLLEGE




¥ gatheredhere

Adam Herodotus
Head of Partnerships

Adam@ GatheredHere.com.au

i GUE
CAPS Sase iR AEAS
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¥ gatheredhere Traffic

. Gathered Here traffic . Charity traffic

512%

jump in charity traffic from
June to September

June July August September

"\ INCLUDE Fundra.isin
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¥ gatheredhere willswittr

] Gathered Here wills [} Charity wills

237%

jump in charity wills from
June to September

» September
/ " § INCLUDE Fun.dra.ising
//@)\“ A CHARITY s




¥ gatheredhere Givingrate by %

2.7

gifts per gifter, on
average

7 \\\\\\ INCLU DE 0 Fundraising

)\ .

//@)& A CHARITY Traditional wills ~ Online wills Online wills FIA
by supporters




x gOthe red here Total number of gifts

I Primary gifts . Back-up gifts

58%

increase in primary gifts
N l l
0

June July August September

77\ undraisin,




¥ gatheredhere

34%

increase in primary gift value
from June to September

70%

increase in total gift value from

June to September

@\2& INCLUDE

A CHARITY

S50 million

S40 million

S30 million

$20 million

$10 million

Total value of gifts

I Primary gifts [} Back-up gifts

September

FIA

Fundraising
Institute
Australia




¥ gatheredhere

INCLUDE
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Your efforts are working

The Big Legal Questions:

Answered

] A0]
o

Q REGISTER NOW
Australia




Other Examples
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Be the spark..;” Sy ey

Brighten tonforrow through a gift in your Will

e SO Includ
nclude a ,

E 3 et Charity week o~

- A CHARITY y X
2-8 September 2024 o

Include a Charity Week 2-8 September 2024

Fundraising




|IAC Week
Roadshow

September
2-10

Fundraising




|IAC Week
Roadshow
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A CHARITY
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Troubleshooting session:
General Challenges and Successes

e Share any comments or questions in the
Chat or Raise Hand

* Breakout discussion groups and feedback
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INCLUDE A CHARITY
TRAINING DAY

Achieving Cut Through:
Layering Marketing for
Impact and Results

(V) 20 November 2024

Stroke Foundation,
Level 7, 461 Bourke Street,
Melbourne VIC 3000

Speakers:

e Frances Schepisi, National
Manager at Stroke Foundation

o Jakki Travers, Associate Director,
Children's Medical Research
Institute

e Bethan Hazell, Acting Head of
Fundraising at Peter MacCallum
Cancer Foundation

e Jeremy Bennett, Director an // \\\\
éhief éc?nsultat:tht Bigtfoot : /%/0/))\5\ !:lgll:lliglETY .
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