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Acknowledgement of Country_

IN the spirit of reconciliation we
acknowledge the Traditional Custodians of
country throughout Australia and their
connections to land, sea and community.
We pay our respect to their elders past and
present and extend that respect to all
Aboriginal and Torres Strait Islander
peoples today.
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e \We Communication

e Good PR

e |AC Member Campaigns
o Nadia Aden, Fred Hollows
o Meg Barnes, AV|
o Lee Christian, Birdlife

e Roadshow highlights

e [roubleshooting Breakouts

e Upcoming events
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VWe Communications
Soclal Media
Campalgn 2025
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VWhat we did In 2025

Increase public awareness
for GIW and drive growth in
bequest giving In Australia
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Inspire Australians with
stories of donors and
charities to educate them
on the impact of GIW

Encourage and educate

estate planning

professionals and wealth

advVvisors
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2025 1n numbers

926,388 2M 1M 417

Impressions Video Views View-through rate

Awareness

l 9% below target: 2.3M T 104% above T Up 38% from 2024
target: 490K

Click-through rate Engagementrate
Digital clicks Clicks to landing page
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T 16% above target: T 614% above

T 18.5%above T up 3.2% from 2024 . target: 0.7%

target: 26K
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Performance by platform

Reach & Impressions

1,200,000 1,094,834

1,000,000 973,152
800,000
600,000
400,000
200,000
0

430,076 496,312

Reach Impressions

M Facebook LinkedIn

Reach and Impressions skewed

higher towards LinkedIn given

higher budget allocation in the
initial phases
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25,000
20,000
15,000
10,000

5,000

0

Engagement & Clicks

19,306 19,281

2,247

Engagement Link Clicks

B Facebook LinkedIn

Engagement and link clicks were
slightly higher for Facebook with
pivot in budget weighting in
Phase 1B and Phase 2

CTR & ER

0.70% 0.70%
]

CTR

B Facebook LinkedIn

CTR was constant. However,
Meta saw higher ER because
audience on Linkedln is typically
less likely to engage in
comparison
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MVeta

e Audiences preferred context and an
emotional hook.

e | onger videos have a slightly better
performance in comparison to the
shorter video cutdowns of the hero
video. - This Is rare and could be a
result of the audience demographic.

e \Women aged 65+ had the strongest
engagement with content - 2x more
than men in the same age cohort.
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Video ad (top performing
by VTR)

lnr:ll.l:l m:hanw
rublished by Bucha r-Edstrom @ - August 22 - &

£aving 3 grn clude & Charity Week is a simple way to support the causes that
'-att 1o you & aningful in [atrm-.-ad th future. &
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What Iegacy d-:r yrau want to leave behind? Learn more

Video ad (top performing
by VTR)

Include A Charity
JF. +l by Buchan Waggener-Edstrem

',' ' chosen o leave a
e mental health and cancer

._,.l.n.lrn" i Jt y and plant the -EF.-JtI'is.I Eln:&C‘harty'-.’n'EEh..
https:ifswwrainclu charity.com.auffind-a-cha

INCLUDE A CHHEIT Y WEEK

Annual campaign raises awarensss of leavin g gifts in wills

Quote Tile (top
performing by CTR)

“Often, children consider a Will
the last love letter from their
parent, If there’s a shock in there,
it can fracture families. But when
the conversation happens early -
and the ‘why’ behind the gift is
shared - it can leave a sense of
pride and peace.”

— Gaheldbe Mchlanus, Prineipsl. MeManus & Cs, Lawyers
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Shait The Camseeraation thel shspes your kepacy this Inchade & Learm reors
Charity Waak

Barry Du Bois’ PR segment from The Morning Show
was well - received in comparison to the others. The
quote tile resonated well with viewers from a CTR
standpoint.
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| InkedIn

e Audiences preferred brevity and

factoids.

e Jop performing assets on LinkedIn
had key stat callouts from this

year's report.

e Solicitors preferred shorter videos.

e | awyers, Solicitors, Paralegals and
Assoclates working in the Finance
and Legal Job functions drove the
highest iImpressions and clicks.
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Animated GIF (top
performing by VTR)

Document/Carousel ad
(top performing by CTR)

¢ Include a Charity AUS

Disoower how your peers are making a difference. « 3 pag
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Whether it's a large or small
charity,these can be life-changing
gifts — unlocking funding for
programs that achieve fruly
exceptional outcomes.

Jack Cunwu:.r
-Eu_l:,rel:! Nills & Estates Specicalist,
Spe L el, Ho II n Locke

Animated GIF (top
performing by VTR)

raise client bequests fo
30%
unlocking
$7.9 hillion

]

47,9 billion
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T
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LinkedIn preferred shorter video ads in the form of animated GlFs. Document Ads were the

strongest format of all, driving the highest volume of engagements.
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2025 vs 2024 Pertormance

Compared to 2024, our 2025 campaigns delivered strong growth, with impressions increasing 26.9%, engagements surging 204%, and link clicks rose 3.2%.

These results were driven by higher budget allocation of $20K (+33% increase

from 2024) and refined audience targeting. On LinkedIn, ads reached senior legal m 2024 m 2025
professionals with relevant skills and affiliations, rather than just member
organisations of FIA. On Meta, campaigns targeted the broader 30-65+ general 5 070 986
public interested in estate planning and philanthropy, rather than 2 /~year-olds+. S
Video and document ads performed particularly well, with amplification of

existing content boosting clicks and engagement. 1,629,349

Metric

Impressions 1,629,349 2,070,986 + 26.92%

Engagements 12,673 38,587 +204%

Link Clicks 12,022 12,417 +3.2%

Avg CTR 0.7% 0.7% Consistent YoY 12,673 38,87 12,022 12,417

Avg ER 0.7% 5% +614% Impressions Engagements Link Clicks
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Good PR + Events d
Campaign Report 0 0

PR + EVENTS e

2025
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Report findings

Total pieces of coverage (incl. syndications)

86

Advertising Space Rate:

AUD $403,437

Audience:

5,139,956
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ADULT EDUCATION INVESTMENT

:HGNEWS® $14M PROGRAM TO BOOST SKILLS FOR WORK
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MILESTON ES AND MINDSET

Beloved TV presenter on staying positive through difficult times
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Other Media Features

Print/ Online

44

An article from The Senior reached a
audience of 107,000

Radio

40

One 2GB interview reached an audience of
39,000 people on the 7" of September
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https://readnow.isentia.com/Temp/205813-1237464628/1122620365_20260901.pdf

Other Media Features

FEATURE

THE BEST DECISION i . ), % Legacy gift opens doors for Parkville students during
Purpose after . : : Include a Charity Week

aterrifying
diagnosis

ANTHONY CAOGIAND

LIVING LEGACY

Baery Du Bois is living with incurabbe cai focused on relishing the joys of family ife and leaving this world . . -
abetter place, 1nemm:r1ocmmucnumwm vants s 1 think about how we can all malke a difference = 215050 B e ey gt
3 e Chrtry Wask: s Sapramiar L.
etsrkaty i
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AC WEEK CAMPAIGNS

Birdlife, Australian Volunteers International, and Fred
Hollows Foundation
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We pajﬁ:ﬁr respes:ts to the people, the cultures
and the Elders past and present.




Include A Charity Week Campaign: Story featuring_a
peguestor
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From fungl to Supert Pamots 1o wattle
charmplon, komg-Termn, L, BirdLife Australia
donor and bequestor MIKLA LEWIS OAM i a

assionane nature-lover who has dedicated her
life to protecting the natural world.

Coaowwing ap in the 19505 i Spdney leafy Marth Shote, Mildss
lowe oif the naman] waorld was qruh.l:l] |:u|3|l i '||r'|ud Birimiska
Lﬂn;l. whir wan devened w ||.1|]-;'|n:J‘l'-:n.1 are] kien wr sheare his
appedaton for the anvinonmeant. §ler carly caeer cenmed «
hlyuﬂq‘_:f tFm.,-,I:l. sl shee was the R woman 1o woeik i

fiehd fiowr the South Austialia Mational Parks sl Wildlife Service in
%,

Hepum f2 Ty Sj.dlu:r i chae -:.u]].- 19RO, Mikls foumsdal WIRES
T ledlife Infrneaion Raaose and Fducar Sarvie), mhen

shee s thee: e ot sl 1o help njusad native smimals.
]5ul13|l yeRis Larer, WIRES hoe 28 branches and ossndinsnes €000
volunieas soos Mow South Wils as the cousnory’ |.'d|_|l;|:||l
welhdlife rewine servioe. ARer '-'ulhl.lm Fiall e fisr |.'||-lr'||I: yesiy, i
1994 Mikla stepped away fom WIRES amd moved o the Blue
Mauntaii, wheie she adaprad thee conceps of ressing mative
animmali iy fouing native plans.

W rescued cheens fi ilosckes abwsur mo e Cleared for ]llllnlllh,-
Bikls l::|.4.'d i 1wkl cheere wskl 2008, and the Bl
Baumtaine Wildplant Fee Savice (BMWRS) b aill gy
aliing, fesuaiig, and rimraEaling, local marive Pll.l'll.l.‘

T 20002, Bdlikls b and [T W:].il: t:lurﬂll: Rumasimsnl’, a4

112 hexrase propety on the susskirs of Geanfdl, o Cenral Wer
Mew Sowrh Whles. As they wordkad s revagarare s setaoe the
Fnan- puin wosinlland on the [ Ty, Mlikla and w:}il: rdl:l.‘l]
erablish reboe-yeaily bird sumveys for Barding MSW anounsd
Carenfdl, in the Sourh-West Slopes Key Biodivasicy Area. One of
the wipper binds for chis KBA, e Superts Pasm, i beavily oo
Bin s woodlad, an Eadanpeiad Foolgpoal Communiry shich
inchsde= Enany wal tle L L-E-H |'|uL.lI|r:_ the [T Al | od il
Feaweein Fo the Vulmerable specde Other species lsted s Vislnerabde
e the Spotmald Flarier, Specklal Waibler, Crey-cremsmsed
Bablder, sobins s papros

"Rameimont’, which s & WIRES wildlife rdesse sie, ks an cacmpla
of sustainable Grming aed epemcration. Onpobng biodivemsin
surveys have recoidad ova 230 spoches of mative planes and

bk, with many septiles, manmmals, fops and buneiflie il
i wdl

'|-|||'l|||.q;|:l thee Randara s, Blikla heo ashmined over 1500 SUVEYE,
centalliog: |50 il species, nearly all en Reoser ., Thee prigpeity
hieas artiscreal A STy oul Fiedudl saar VEFE, mllhl.]lq‘.n ansl
g, il with o 3 specie of wanle growinsg on the
ey, dr b ke Bt hast of an anis] Wiarle Dy cdabistion,
thear sipesches hack o 19140,

“Im L'Fl.i:fdli.l“ I"ve dasne Mve |'.|I|.'|I|lu:l|:|] thee i of wanls s

chasmpigns of the Ausinalian L.lnlu.'qn.',- Mikla Al e lifie-
qualiths e wnsuipased by any other plas

Wanle Day Associarion bonmared Mikls with the Gaolden Wanle

Awand For her uuhh]nilln_ waik in coicervatian.

The list of conscrvacion amd wildlife aiganiaions and paneships
shee has Rouded, conidinared of sorked for b kg, and in

2012 Mikls weas awesnded an Oeder of fusrealia Medal (008

Fent Servhioes 1 the enviranment and cotscrvation in M5

eemnains actively involved wich ar ke 10 wildlife snd anbims

rphts arpankarions, amd b a Life Membar of WIRES and the Blue
Bbimimtaine Wildplant Fewie Savice.

I 20011, winhs am ey for the Rucuse, Mikl sod Wayne proteoed
meanly Balf of Rosemmont im perpemiry thoough o NS Barional
Parks an] Wildlife Service Volwnary Canserva Apperinent.
Bllikla has alsoy poosided for thee Brind shee loves. chiougph a Beues
ooy Biwdl i Auraralis :Il:ullllln_]u.'l Niferime of work for nansie and
weilillific comtimues into the fause.

Woinald o ik dar featvoe & gifl for Asitatli) tivd dn gour Will?
oty Loe (hertirinm by sonailing beguesnidarallife sep au
or calling {500 750 OF

Entes our “Flockwiz’ compeition and

i this spring edition we're asking yos s
ooreotly idenify these four species amd
1l ms which ene & the odd ene ot fand
whyl. IF you can, you'll po inns the draw
(LR T

The [REITES willl b pum |]I|I’.H.I.|‘JIL'I.II
125 and all cormact answers will e clipibe
o the r!.l'in] (RN tubch wil] he devided
hfh.lh:r diaw an ¥ 'J.I'H.Id.l:f 0

sl answer Lo
magarinchindbife arpam by 51 ook
Hi25 ke’ devisbon i final, sand no
camespoisdemoe will be entesal im

WINTER 202 OLUTHIM

This winked, thee Cashin P tesked e whiear
wider o clicumstances shoukd spots be
seenn Tispether with soripes, bur neve

phaar’s =u|.l|:f wehat I'Ll].u.l.. a th

featisred i che winted odition of Flackwiz

thiush, Spotred Bewerbind and Smipeal
Haneyearer, with the Sspotles” Scriped

I |uln.'p:d:|.i. |||‘--|.|.1.|I:|.'. ki Ehee ol o mar.

B the Sported Bowerbind pave 1 fow
il pase—soime g Bk
Thinsh, Fasverm Kiel, Waiern Bermcibined
anl even Spotied Mightjar Asd a fow
ekt 1h ";Iri]::ll I IL"IE.fI.'dld fiar a
Fineer, Bun we couddn’t foal maa

Manrhes Swamn 1, .Hl]:_\-

. Clen Wierkck, Karen Davis, Sseli
Pllh||.1.11'.|. Bect _l-_h-l hﬂulll_uu‘null.
Marvin Wemndwand, Barb Davles, John
Kemotstra, Tim Andeisom, Baren | ledsmem,
.|'|I|ItI|M|:|I Fhelam, Ay Davis, Pac
Rlsondis, Calin |;.-rJ|. Dawviad 5 |'l.|:l...||.:1].'
Agrlersen, Pens Rae asel Boian Fink, wha
ase all choough o e prasd prise draw.

othed B i lree Do wdn our grand prize.

FLOCKWIZ
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Cancer
Council

Gueensdond

‘ AC Wee k k a8 X £ =GN Y R mn S TV &) . e
| N .‘- R : ‘:]'-‘ | : ‘ 5 . _‘ i_’ [ \ j
Roadsh ' |

Thank you to our wonderful
venue partners.
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IAC Week
Roadshow

Thank you to our wonderful
venue partners.

Cancer
Council

Cancer Cal‘lcefl ¢ i i Queensland
Council Coane el
Queensiond
Cancer

Cancer T i Council
e Counc
Queensiond By

18’[ _ 9th ‘ |
ﬁf/ﬁ@% INCLUDE
)

A CHARITY

|I Fundra ia.irlg
Institute
Australia

The Predessanal Body for Asasmralian Fundrainsg



Poll
& Troubleshooting Breakout
Sessions and Conversations:
Challenges and successes

/7 INCLUDE
’@f A CHARITY




Upcoming.events:  where There'sa Will
e Where There’s A Will Series webinar Series

Webinar - In the Know: A In the Know - A
Managers and Finance planagers Jip
_ _ _ Finance Special
special. Link In the chat! With Morgan Kosg, ® Beuest s
equest ASSIS
e Christmas Networking
_ | O Thursday, November 20"
events. - More to comel mawe  300-z00pMAEDT (=
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Thank you for being part of the Include a Charity
community.

f you are not a member and would like to know
more about the benefits of memibership, visit
WWwWw.INcludeacharity.com.au

e-mall: Includeacharity@fia.org.au

call 02 9410 590
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