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Acknowledgement of Country 

In the spirit of reconciliation we
acknowledge the Traditional Custodians of

country throughout Australia and their
connections to land, sea and community.

We pay our respect to their elders past and
present and extend that respect to all
Aboriginal and Torres Strait Islander

peoples today.



We Communication
Good PR
IAC Member Campaigns

Nadia Aden, Fred Hollows
Meg Barnes, AVI
Lee Christian, Birdlife

Roadshow highlights
Troubleshooting Breakouts
Upcoming events

Agenda
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We Communications
Social Media

Campaign 2025



What we did in 2025

Increase public awareness
for GiW and drive growth in
bequest giving in Australia

Inspire Australians with
stories of donors and

charities to educate them
on the impact of GiW

Encourage and educate
estate planning

professionals and wealth
advisors







Meta
Audiences preferred context and an
emotional hook. 
Longer videos have a slightly better
performance in comparison to the
shorter video cutdowns of the hero
video. - This is rare and could be a
result of the audience demographic.
Women aged 65+ had the strongest
engagement with content - 2x more
than men in the same age cohort.  

Barry Du Bois’ PR segment from The Morning Show
was well - received in comparison to the others. The
quote tile resonated well with viewers from a CTR
standpoint.



LinkedIn
Audiences preferred brevity and
factoids.
Top performing assets on LinkedIn
had key stat callouts from this
year’s report. 
Solicitors preferred shorter videos.
Lawyers, Solicitors, Paralegals and
Associates working in the Finance
and Legal Job functions drove the
highest impressions and clicks. 

LinkedIn preferred shorter video ads in the form of animated GIFs. Document Ads were the
strongest format of all, driving the highest volume of engagements. 





Good PR + Events
Campaign Report

2025



Report findings
Total pieces of coverage (incl. syndications) 

86
Advertising Space Rate: 

AUD $403,437

Audience: 

5,139,956 



TV Highlights



TV Highlights



Other Media Features
Print/ Online

44
An article from The Senior reached a 

audience of 107,000

Radio

40
One 2GB interview reached an audience of 

39,000 people on the 7  of September th

https://readnow.isentia.com/Temp/205813-1237464628/1122620365_20260901.pdf


Other Media Features



IAC WEEK CAMPAIGNS
Birdlife, Australian Volunteers International, and Fred

Hollows Foundation
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Birdlife Australia Video 



Include A Charity Week Campaign: Story featuring a
bequestor



IAC Week
Roadshow
Thank you to our wonderful
venue partners.

September
1  - 9  st th



IAC Week
Roadshow
Thank you to our wonderful
venue partners.

September
1  - 9  st th



Poll
& Troubleshooting Breakout
Sessions and Conversations: 

Challenges and Successes



Upcoming events:
Where There’s A Will Series
Webinar - In the Know: A
Managers and Finance
special. Link in the chat! 
Christmas Networking
events. - More to come! 



Thank you for being part of the Include a Charity
community.

If you are not a member and would like to know
more about the benefits of membership, visit

www.includeacharity.com.au
e-mail: includeacharity@fia.org.au

call 02 9410 590


